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Digitalisation of parking vouchers increases speed, flexibil-
ity and sustainability 
 
New digital service for the re-start 
 
Düsseldorf, 11 April 2022. In time for the re-start of the 2022 trade fair year Messe 
Düsseldorf serves up a new digital service: while in the past parking vouchers on the 
fairgrounds for exhibiting companies used to be surface-mailed to customers four to six 
weeks ahead of the event, they will from now on be provided in digital format only. This 
is made possible by the Online Order System (OOS) of Messe Düsseldorf. At the 
Online Shop for products and services related to trade fair appearances the issued 
parking vouchers will now also be available in digital format for download and/or for-
warding. This new service will be offered for the first time for BEAUTY DÜSSELDORF 
held from 6 to 8 May. 
 
Dr. Christian Plenge, Executive Director of Digital Strategy and Communication at 
Messe Düsseldorf, explains the process while emphasising the benefits of digital 
vouchers for on-site parking: “After receiving their printed parking vouchers by surface-
mail, exhibiting companies used to have to forward them – to colleagues, dealers or 
foreign representatives all over the world – also by surface mail. From now on parking 
vouchers will be made available exclusively as a pdf file in the OOS. There they can be 
printed out, forwarded immediately to end users or saved for distribution at a later 
stage. There is not one but several benefits to this new strategy: more flexibility in 
terms of time in the run-up to events, less work involved and cost savings – both for our 
customers and for us. Furthermore, the new process is clearly more sustainable by 
eliminating surface mail.”  
 
The digital parking vouchers join a number of new digital services constantly expanded 
by Messe Düsseldorf over the past few years. These include amongst others the inter-
active Hall Plan (2016), the Digital Visitor Information System (D:VIS) comprising inter-
active steles at the exhibition centre (2017), the Matchmaking Tool (2018), the re-
launch of the trade fair Apps (2019) as well as digital exhibitor passes (2020). At pre-
sent, the focus is on “hybrid trade fairs” – the mix of an in-person event on site and 
digital offers. The aim is to also allow those unable to attend in person to digitally par-
ticipate in a trade fair – by means of exhibitor profiles, livestreams or videos, to name 
but a few. “We are constantly busy further expanding and developing our digital ser-
vices – always with an eye on our customers. We aim to provide them with the best 
service possible while designing our products to be as attractive and user-friendly as 
possible. Which is why the next digital services and further developments are already 
in the pipeline,” Plenge sums up. 
 
 
The Messe Düsseldorf Group 
Messe Düsseldorf is among the most successful trade fair companies worldwide. It hosts 
around 40 trade fairs including 20 leading international trade fairs at its 613,000 sqm exhibition 
centre on the Rhine. In the 18 halls the international market leaders and top decision-makers of 
various sectors get together every year in order to present and discover innovations, to ex-
change and network. The sectors of expertise of Messe Düsseldorf include: “Machinery, Plants 
and Equipment” (i.a. drupa, K, interpack, glasstec, wire and Tube); “Retail, Trades and Ser-
vices” (EuroShop, EuroCIS, ProWein); “Health and Medical Technology” (MEDICA, COM-
PAMED, REHACARE); “Lifestyle and Beauty” (BEAUTY, TOP HAIR) as well as “Leisure” (boot, 
CARAVAN SALON). Add to this numerous conventions, corporate events, conferences and 



 

 
 

meetings by its subsidiary Düsseldorf Congress. Abroad, Messe Düsseldorf organises 75 
events and participations. The global network of the group of companies encompasses 77 for-
eign representatives for 141 countries – including 7 international subsidiaries. 
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